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First year

First semester
1 [hgital content processing c INFO1 g
2 |European Union law E Irs14 8 4
3 |Inovatonand crgamization of compames B FCE-DOE g

Second semester
1 |Business nfommation systems B P g
2 |Entapree conmmunication management C SPEOE 12 33
3 |kdustna economicsand policy B SECE-ROD 6
4 |hbnzrenal sconomics E FCE-PO 8

Second year

First semestor

Costomer satisfaction and costomer behavior [ :-.,E[.P;-é]?:& g
L \customer satisfaction 8o c SIBOT

Cugomer behavior 3o C MDA 30
2 |Datz and roltimedia sstems C INEO1 g
3 |kternatinnal banline and capital madcats B SFCE-PL |5
4 |Etatistical modeling for manasement B SFEC3-5.01 6

Second semester
1 |Onemodule chosaby sudent D = 9 9

Further fraining
1 [(Art. 10, pamemphl  laterd -D AL 27000 F == 3

(Further kowiedge for placamentt on the jobmear ket ) P

Further fraining
2 ((Art. 10, pamrmphl  leter d -D A 27004 ) F == 3

{ub Bt raining andg wdancs
1 |Disertation E = | ® | s
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