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onfindustria, the Confederation of Italian Industries,
< in partnership with Prometeia, a major consulting
firm, and with the collaboration of the main Italian
consumer goods Associations and the lfalian Trade Agency

(ITA), presents the Report “Exporting La Dolce Vita 2015”
on May 11" 2015 in Milan within the Expo.

The publication is in its sixth edition and is meant to provide
an analytical tool for Associations and entrepreneurs who
aim at exporting in the most dynamic emerging markets that
we define as “new markets”.

This study analyzes the potential of Italian exports of appa-
rel, eyewear, footwear, furniture, food and beverage, je-
welry into the new markets, with a special focus on China.
This group of sectors is called BBF (the acronym of Bello e
Ben Fatfo that means “beautiful and well-done”) because all
the goods exported in those sectors are characterized by
ltalian design, high quality materials and workmanship, and
have a strong evocative content of history, art, tradition, cul-
ture that reminds of Italy.

The first part of the report presents the forecasts up to 2020
of BBF imports of 30 new markets from ltaly and from across
the World, focusing on global themes and trends in order
to contextualize the forecasts.

The second part of the report focuses on tourism and cinema
production as factors that help to spread the knowledge and
the consumption of Italian BBF abroad.

The last part is dedicated to China. It explores the key dri-
vers of consumption in the next years, the main ltalian com-
petitors in the BBF sectors, opportunities and challenges for
BBF enterprises dealing with the Chinese distributors and
the opportunities in the on-line market. A special section has
been prepared with the support of ICE Shanghai and ICE
Hong Kong who conducted Focus Groups with Chinese
buyers in the BBF sectors, while the analysis of the on-line
market is carried-out in collaboration with Netcomm, the
consortium of the ltalian e-commerce enterprises.

For the first time, this edition will include a short English version.

“Exporting La Dolce Vita 2015" event is addressed to the as-
sociative system of Confindustri, to enterprises and banks, as
well as to economists and journalists, from Italy and abroad.

The working languages of the conference are Italian and
English, with a translation service provided.
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